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1. BRAND COLOURS

Official H20 c« ighlight:
PANTONE 299 C RGB: 255, 255, 0 PANTONE 300 C
RGB: 0, 160, 221 CMYK: 6, 0,97,0 RGB: 0, 98, 165
CMYK: 80,18,0,0 HEX: #ffff0O0 CMYK: 100, 62,7, 1

HEX: #00a0dd HEX: #0062A5



TOXIC CONTAMINANTS, LIKE

ARSENIC

CAN BE FOUND
IN UN-PURIFIED TAP WATER

PURIFIED WATER KEEPS

Flat background of H20 International Official blue.

While many of the designs are blue and white, spashes
of colour in the imagery are accepatble so long as they
dont clash with or are difficult to read on the blue back-
ground.

Yellow and Blue highlights can be used.
\
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2. SIZE, FORMAT, CORNER RADIUS

Size:
800px x 800px

Format:
NG

yrner radius:
)px on all corners

800px

10
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3. IMAGERY

TONY MARCHESINI'S WHY BECOME AN H20 INTE?N.ATIONAL SA FRANCHISEE?

(MD & FRANCHISOR OF H20 INTERNATIONAL SA) -~ a 3 :"

PURIFIED WATER KEEPS YOU MOVING

PICK OF THE MONTH

LLY EQUIPPED WITH MARKETING AND SALES SUPPORT

m to ensure your business is up and running and achieving to its full potential!

Simple, unclutterd, vector images Only when showing H20 International SA products, portraits or
that clearly explain the concept of stores can photos be used.
the post.

Only when showing H20 International SA products, portraits or
stores can a white background be used. When a white background is
used, the H20 Blue should still play a prominent role.



4. TEXT

Roboto bold and regular.
Occasional use of Roboto light.

MNarmital ladtdava

t is white it is acceptable
le highlights.

3

00 o>
E‘é—-—@

It's what's inside that counts




9. LOGO USAGE

The H20 International SA logo is usually
grouped with the tagline unless there is a
specific reason not to. Eg: the tagline is used
in a larger format next to the logo. The logo
can be placed along the edges of the canvas,
most commonly are bottom left, right and
centre and tan |eft, right and centre.

8 30 MINUTES
BEFORE A MEAL

BLASS ALUMINIUM - =y A ZHEIMERS

limentions:
WATER ; ;
PLAYS AN IMPORTANT Iudlng tag Ilne)
ROLE IN DIGESTION & - . .
WATER WORKS WONDERS! ifs whot dlmentlons'

1ding tag line)

WATER HELPS YOU
METABOLISE bt's inside that counts

FAT MORE EFFICIENTLY

CHLORINE

IN TAP WATER
HAS BEEN LINKED TO

CANCER &
BIRTH DEFECTS

1O it
'"_T:é- COMPROMISES
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It's what's inside that counts

YOUR
WATER QUALITY
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INTERNATIONAL

BRAND GUIDELINES PLEASE CONTACT

marketing@h2o.co.za



