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1. Introduction 

 

What is online social networking? 

Social networking online is connecting and communicating with a community 

of people who have joined your network via the Internet.   

 

What is online social media? 

Social media online includes news, images, blogs, podcasts, videos and events 

with a strong participatory element through engagement – following, likes, 

sharing, comments, ratings, form completion, etc.  Social media content is 

generated to encourage interaction with your network/community.   Because 

it is on the Internet, it can be accessed by all from anywhere in the world. 

 

Main Online Social Networking Platforms in Southern Africa include: 

Facebook, Twitter, Google+, Instagram, LinkedIn, YouTube and Pinterest. 
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Online social networking enables a company to: 

 

 Build an online community  

 Drive consumers to interact with your community 

 Create a loyal customer following 

 Increase customer service levels 

 Build and enhance your database  

 Increase sales 

 

 

Other benefits include: 

 

 Cost effective distribution and advertising of product info and news, 

content, photos, videos, events, reviews and blogs, etc. 

 Open communication between the company and consumers 

 Enhance brand awareness via viral marketing through friends’ news 

feeds: the average user has 130 followers/friends 

 Targeting potential customer lead generation via competitions 

 Gather real-time market intelligence 
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2. What Happens on the Internet Every Minute? 
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3. South African Statistics 

The Big 5 Social Media 2016 

• Facebook = 14 million users – 91% of connected users 

• YouTube = 8.7 million users  

• Twitter = 7.7 million users 

• LinkedIn = 5.5 million users (biggest decrease on last year) 

• Instagram – 3.5 million users (biggest increase on last year) 

Source: WorldWideWorx 

 

Google Statistics 

• Google is the world’s largest search engine 

• 80% of South Africans use Google 

• Instantaneous, non-Invasive 

• Consumers show intent to purchase 

• Highly cost effective as Cost per Click (CPC) is used 

• Ads only show to people looking for product/service 

• Its social networking platform is Google+ 
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Facebook Statistics 

• SA’s largest social media platform  

• 13+ million South African active users - mass reach  

• Interest and behaviour based targeting  

• Geo-location targeting 

• People are engaged 

• Reach people in a personal space  

• Ability to share & spread content 

 

YouTube Statistics 

 2nd largest Search Engine 

 Intelligent targeting and delivery options 

 Zero-in on audience, location and interests 

 1 billion unique users visit YouTube per month (globally) 

 100m people share, comment or like YouTube videos each week 

(globally) 

 Precise targeting, lower cost, real time reporting 
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Instagram 

• Increasing popularity amongst youths 

• Allows individuals and brands to create international social networks 

through the use of hashtags 

• Content of posts (for marketing purposes) should include: simple facts 

and information, link to the accompanying visual, encourage followers to 

investigate further “click link in bio” and relevant, popular hashtags (as 

indicated by the app) 

• Photos and videos can be posted with or without being filtered (editing 

tools) 

Mobile Phone Usage in SA 
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How Many Minutes are Spent on Media Per Day? 

 

What Times of the Day are South African’s on Mobile 
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4. H2O International Social Media Usage Guidelines 

 

This section highlights the requirements based on using social networking and 

social media as a business networking opportunity (not for personal use) for 

your outlet in the community as an H2O International SA Franchisee. 

 

Online Social Networking is perfect for the H2O International brand in the 

following ways: 

 It allows instant circulation of information to keep ahead of competitors. 

 It reaches a large audience.  

 It allows us to showcase, campaigns, products and franchisees. 

 It generates leads. 

 

Approach this media in the following ways: 

 Use it as a business networking tool, not for sharing personal 

information. 

 Sign up as the H2O International Franchisee (not in your personal 

capacity). 

 Make sure you communicate at the right time with the right 

information. 

 Building credibility in your Area by sharing pertinent, valuable 

information about the industry, what is happening in your area and 

community. 

 See this as a long term objective – think of it as farming for the future. 
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Best Practice – Dos 

 Post a comment/share information at least every other day on Twitter 

and/or Facebook 

 Your comments/information should have meaning to your audience 

 Be happy, honest, interesting and unselfish 

 Share pictures and links  

 Watch your grammar and spelling 

 Join and follow all the H2O International SA social media sites  

 Maximise a post by sharing it across/to social media accounts (eg an 

original Facebook post can be shared on your Twitter account)  

 Use no more than four appropriate (popular: the tag usage should be in 

the millions) hashtags 

 

Best Practice - What Not to Do – Don’ts 

 Don't comment more than twice a day 

 Don’t post a comment that your Clients would find offensive  

 Avoid at all times religious, political, racial and sexual topics 

 Don't communicate/share anything private  

 Don’t publically welcome all your new followers - imagine reading 

pages of that 

 It is OK to comment on your blog posts, but it turns people off if 

that's all you do  

 Do not brag about how many followers you have - everyone can 

already see that and do not ask for more followers 

 Don’t reply to individuals in public – on Twitter. 
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What Should You Comment About? 

 New installations you have just completed 

 Client testimonials 

 Point out and share interesting and useful things in your community 

 Industry news in your area 

 Events in your area 

 Share links to new businesses in your area/community (new shops or 

restaurants that have opened) 

 Invite people to your shop 

 Ask questions 

 Give advice 

 Share photos, videos 

 Create Polls 

 Link to your Landing page on the H2O International website when 

relevant 

 Prepare a monthly prize draw and share. 
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5. Facebook Advertising - Setting Up 

This section shows you how to set up a Facebook Advert for your Franchise 

outlet.   

 

Create Adverts for FB – Side Column or On Page 
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Create Advert 

 

 

 

Choose Objective of Advert 
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For a new Facebook Page – Increasing Page Likes is first step 

 

 

 

Next would be increasing local awareness 
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Choosing your target audience 
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Choosing your placement – Side Column, In News Feed  

 

 

 

 

Choosing your budget and timing of the campaign – very NB to do this 

carefully 
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Choosing images/ad creative & desktop and/or mobile display 

 

 

 

 

Final Step is to then: 

Confirm order – checking through everything before hitting submit. 

Facebook will approve the advert before it can go live. 

 

There are specific guidelines on what can be advertised and the design of the 

advert.   Please see guides for advertisers here: 

https://www.facebook.com/business/help/980593475366490  

 

 

 

 

 

https://www.facebook.com/business/help/980593475366490
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You can also “Boost” a post on your page: 

Click on the Boost button and follow the prompts – similar to the above. 
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6. Contact Details & Help 

 

For more information and assistance, please contact: 

 

 

 

TOUCH MARKETING  

h2o@touchmarketing.co.za 

Tel: +27 (0) 21 761 0821 

Cell: +27 (0) 82 567 0800 

1A Visser Road, Wynberg, Cape Town, 7800, South Africa. 

www.touchmarketing.co.za  
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8. Global Trends 

For interest, we have included some statistics on global trends. 

Social Media Trends Across Territories 

 

Messaging Platforms – Global Usage 

• Viber users -  over 200 million  

• 639 million users - Qzone (China) 

• 600 million users – WhatsApp 

• Facebook Messenger users - 500 million  

• WeChat users – over 470 million  

• Snapchat users – 100 million 
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• Russia’s “VKontake” - 100 million users 

• US$ 8.3 billion generated from advertising in 2015 

 

 

 

 
   

-ends- 

Mobile Usage Statistics – Technology Future  

Projected global mobile data traffic for 2018 (exabytes) 16.1 EB/pm 

Global mobile video traffic per month (terabytes) 1,377,497 TB 

Mobile phone Internet user penetration 52.7% 

Percentage of peak period aggregate traffic of YouTube 19.22% 

Mobile-only unique visitors to Apple Inc. 65.36m 

Percentage of time spent on gaming apps on iOS and Android 

devices 
15% 

Mobile device usage for product search 34% 

Mobile conversion rate of Amazon.com 7% 


